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OBJECTIVE: Create a public trail that keeps growing through 
the people who find it


TARGET AUDIENCE: The public, who build the trail, and an 
industry audience who can judge the project by what it becomes


SERVICE TRUTH: Each CATSCII is a handmade, trackable figure 
with its own ID, page, and public record


HUMAN TRUTH: People are more likely to engage with something 
when it feels found, not presented


STRATEGY: Network through discovery, not introductions


MEDIA: OOH – Guerrilla & Ambient, Direct Response, Interactive Digital
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MEDIA: OOH – Guerrilla

IMPACT: Day 1 @ D&AD. Every single speaker received one, and the day ended with 
200 placed in and around Tate Modern.

dot dot dot... / CATSCII CONTACT: ceecat.net/1/118



MEDIA: OOH – Ambient

IMPACT: Day 2 @ D&AD. Spoke with Sammi from D&AD, who gave me permission to drop off 
another 200 in Purcell Room.
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MEDIA: Direct Response

IMPACT: In 15 days, 550 CATSCIIs released in London generated 100+ submissions across 73 
unique figures, a strong response with a fair amount of return visits. Sightings spread far 
beyond London, with CATSCII reaching trains (both passenger and driver), stations, motorway 
services, Notts. City Hall, Brighton, Sowerby Bridge, Gibraltar, Milan, Croatia, and 
Singapore. As of 04/06/26, CATSCII has logged over 16000 miles, and over 7000 unique 
visitors on Neocities. 
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MEDIA: Interactive Digital

ceecat.net: The landing page Tally: The form
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MEDIA: Interactive Digital

ceecat.net/2/100: CATSCII Home Page ceecat.net/2/118: CATSCII Index Court
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MEDIA: Interactive Digital

ceecat.net/2/118/0058: FELID 0058 ceecat.net/2/118/0058/AA: 0058 Sightings
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FUTURE: Of CATSCII

With over 700 hours logged solely on CATSCII, this project will continue long 
after graduation. After final feedback is received, and portfolio considered 

ready for display on the site, figurines will be sent out to agencies across the 
country. The price of 10 per agency is £3 w/shipping. The feedback system due to 

be in place alongside the portfolio aims to provide a much easier way of 
receiving thoughts on my work, without hunting for book crits.


Physical portfolio contained images of 117 Advertising Agencies on a 
spreadsheet, with their addresses. I’ve removed this for the online version.
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OBJECTIVE: Turn University of No Regrets merch into a 
desirable cultural identity


TARGET AUDIENCE: Prospective and current students


SERVICE TRUTH: No Regrets already functions as a bold 
identity, but the plain apparel lack deeper meaning


HUMAN TRUTH: Students don’t remember university through 
official milestones- they remember the moments you had to be 
there for


STRATEGY: Make No Regrets the face of student archival


MEDIA: Merchandise
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MEDIA: Merchandise UNIVERSITY OF LINCOLN

APPROACH

INSIGHT

IMPACT
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D&AD – giffgaff x Big Issue – Big Issue Atlas
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OBJECTIVE: Help people facing poverty or housing instability 
find support without having to search through a fragmented 
system


TARGET AUDIENCE: People who need local support, and giffgaff 
members who can help build the map


SERVICE TRUTH: Big Issue Atlas is a new nationwide database of 
support services, using giffgaff’s member-powered network to 
turn local knowledge into local support


HUMAN TRUTH: Being connected means little when the support 
around you is disconnected


STRATEGY: Turn signal into support


MEDIA: OOH – 6-Sheet, Digital, Earned Media

D&AD – giffgaff x Big Issue – Big Issue Atlas
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MEDIA: Digital
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MEDIA: Digital
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MEDIA: Digital
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MEDIA: Digital
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MEDIA: OOH – 6 Sheet
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MEDIA: Earned Media
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MEDIA: Earned Media
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D&AD – giffgaff x Big Issue – Big Issue Atlas

CONTACT: ceecat.net/1/118



MEDIA: Earned Media

D&AD – giffgaff x Big Issue – Big Issue Atlas
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OBJECTIVE: Position Nurishment as the sweet stash for workers 
who cannot always stop for food


TARGET AUDIENCE: 28-44, workers in physically demanding jobs


SERVICE TRUTH: Sweet, shelf-stable, canned protein drink


HUMAN TRUTH: When the job is awkward to leave, workers plan 
ahead


STRATEGY: Put Nurishment where workers need nourishment most


MEDIA: 3x 48-Sheet
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MEDIA: 48-Sheet
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MEDIA: 48-Sheet
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MEDIA: 48-Sheet
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BATTERSEA DOGS AND CATS HOME / WORLD KINDNESS DAY
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OBJECTIVE: Get city pet owners to be more cautious of everyday 
urban things that upset their pets


TARGET AUDIENCE: City-dwelling cat and dog owners


SERVICE TRUTH: Battersea exists to protect cats and dogs and 
understand how vulnerable pets are in human environments


HUMAN TRUTH: We understand cities; pets don’t, so they trust 
their owners to get them through city life


STRATEGY: Kindness to those who cannot understand our chaos


MEDIA: OOH – Ambient & Guerrilla & 6-Sheet, Digital
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MEDIA: OOH – Guerrilla

Mind The Gap: Warning signs we take for granted 
could mean the world for pets. Since we cannot 
communicate directly to them, we speak to the 
owners where they can normally be found.

Expansion: Slippery leaves in the stairwells, 
taking the escalator instead of the lift. 
There’s a variety of typical warning signs that 
can be redeveloped for pet safety.
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MEDIA: OOH – Ambient

Unknown harm: Roadworks are a curiosity to dogs 
on walks, despite the risks. New road work 
signage encourages dog owners to keep distance 
between their pet and job sites.
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MEDIA: OOH – 6-Sheet

A potential collaboration: 

CityMapper is a journey-planning app with specialised 

filters, like step-free travel. Battersea partners with 
CityMapper to launch ‘Quiet Pet’, which favours detours 
through low-footfall/green spaces over the fastest route.

BATTERSEA DOGS AND CATS HOME / WORLD KINDNESS DAY

CONTACT: ceecat.net/1/118



MEDIA: Digital
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